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PPR acquires Italian tailor Brioni 
 

• Acquisition of 100% of capital 

• A prestigious, profitable brand active in a growing market: high end men’s wear 

• Highly complementary with PPR’s portfolio of brands  

• Numerous and significant growth levers within PPR’s Luxury division  

 

PPR announces the signing of an agreement with Brioni’s shareholders to acquire 100% of 
Brioni capital.  The transaction is subject to the approval of the competition authorities and 
should be finalized at the beginning of 2012.   

Brioni, whose 2010 revenue reached €170 million, is one of the world’s most reputable men’s 
fashion houses, owning to its exceptional and unique sartorial know-how. It is the top-rated 
men’s fashion brand in the United States (Luxury Brand Status Index, 2011). Brioni is a 
profitable and growing business with its own sartorial workshops, the largest of which is located 
in Penne in the Abruzzo region. It has 1,800 employees and is distributed in 74 boutiques, 32 of 
which are directly owned stores, as well as through an extensive network of points of sale 
around the world.  

By acquiring this menswear-only brand, PPR is increasing its portfolio of luxury brands in the 
strong growth high-end men’s fashion segment. Brioni has significant intrinsic growth potential 
and PPR will enable it to accelerate its expansion and boost its profitability, notably through a 
wider product range and geographic expansion in strong growth markets.  

François-Henri Pinault, Chairman and CEO of PPR, declared: “Brioni boasts top quality 
craftsmanship and is synonymous with Italian masculine elegance. It is the reference in ready-
to-wear and bespoke menswear and I am delighted that it is joining our magnificent portfolio of 
luxury brands. We have great ambitions for this fashion house.  We will give it access to our 
expertise and know-how, so that it can write a new page in its history while continuing to 
preserve its identity.”  

Francesco Pesci, CEO of Brioni, declared: “Joining PPR group is a great opportunity for 
Brioni as we will benefit from the group’s power. It is the ideal partner to lead our company 
towards a new stage in its development while enabling it to preserve its unique know-how and 
remain faithful to its values of timeless elegance and refinement.”  
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Unique know-how  

 
Brioni was founded in 1945 by Nazareno Fonticoli and Gaetano Savini. It is one of the world’s 
most famous men’s tailoring houses and the symbol of classical and timeless Italian elegance.  
Innovation is a core part of Brioni’s identity: it was the first fashion house to organize a fashion 
show for men and to introduce a touch of color into men’s wardrobes.   
Its range covers all categories of men’s attire as well as fragrances, accessories and leather 
goods.  
Brioni boasts unequalled sartorial know-how in custom-wear based on a tradition of “made in 
Italy” craftsmanship that is carefully preserved in its sartorial workshops, the largest of which is 
located in Penne in the Abruzzo region of Italy. In 1985, Brioni created the Nazareno Fonticoli 
Scuola Superiore di Sartoria tailoring school to perpetuate its know-how.  The brand is also a 
partner of London’s Royal College of Art.  
 
Identified growth levers  
 
Brioni completes PPR’s portfolio of luxury brands in men’s fashion, which is currently enjoying 
strong growth, driven mostly by Asia.  
Brioni’s integration in PPR’s Luxury division will boost the brand’s potential. Brioni will 
indeed be able to benefit from PPR’s expertise in supply chain, real estate, distribution, media, 
etc. 
By joining PPR’s Luxury division, Brioni will be able to exploit its exceptional legitimacy in 
men’s fashion even better, by expanding its product ranges and accelerating its international 
expansion, notably in strong growth countries.  
 

 

PRESS, ANALYST AND INVESTOR CONFERENCE  

PPR will hold a conference for the press, analysts and investors at 10:00am (Continental 
Europe) / 9:00am (United Kingdom) on Tuesday, November 8, 2011.  

Venue: PPR Head office, 10 Avenue Hoche, 75008 Paris.  
 
Press conference dial-in numbers:  
In French :  
Live:    +33 (0)1 70 99 32 12  
Replay:   +33 (0)1 70 99 35 29 - code: 906484 
In English (simultaneous translation):  
Live:    +44 (0)207 1620 177 
Replay:   +44 (0) 207 0314 064 - code: 484609 
 
Replay available until January 6, 2012  
 
PRESENTATION  
The presentation slides (PDF) will be available before the conference on www.ppr.com  
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About PPR 
PPR nurtures a group of high-growth global brands distributed in more than 120 countries. PPR generated 

revenue of €14.6 billion in 2010 and had approximately 60,000 employees as of December 31, 2010. The 

PPR share is listed on Euronext Paris (FR 0000121485, PRTP.PA, PPFP). 

Explore the PPR brand universe at www.ppr.com: Luxury Goods (Gucci, Bottega Veneta, Yves Saint 

Laurent, Alexander McQueen, Balenciaga, Boucheron, Girard-Perregaux, JeanRichard, Sergio Rossi and 

Stella McCartney), Sport & Lifestyle (Puma, Volcom, Cobra, Electric and Tretorn), Fnac and Redcats. 
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